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SOUND GROWTH PROSPECTS FOR CHINESE TRAVEL TO EUROPE IN THE
FIRST QUARTER OF 2018

Positive indicators mirror outbound travel growth forecasts around the celebration of the Chinese New

Year, one of the key periods when Chinese take holidays.

Brussels, 23 February 2018. According to the latest results of the Long-Haul Travel Sentiment Survey and Index

Chinese willingness to travel overseas remains positive in the first months of 2018. Nearly 3 in 5 (58%) Chinese
respondents plan to travel internationally between January-April 2018 suggesting that demand from this market is

likely to sustain in the near future.
Europe remains the number one destination for Chinese planning to travel long-haul

93% of Chinese respondents who intend to visit overseas destinations in the first four months of 2018 are likely to
choose a European destination. The strong interesto for travel to Europe reflects the increasing affluence of
Chinese citizens, improved air connectivity, competitive airfares, and the opening of many new visa application
centres across China. Additionally, public-private initiatives aimed at strengthening the presence of European

tourism in China e.g. 2018 EU-China Tourism Year and Partnerships in European Tourism are expected to support

the surge in Chinese travel flows to Europe for the foreseeable future.

Chinese travellers keen on exploring multiple destinations in one single trip

The majority (67%) of Chinese respondents expect their next holiday to Europe to last approximately one week
and consist of visits to multiple European countries. Besides the most popular destinations, such as France,
Germany and ltaly; other destinations like the Netherlands and the Czech Republic are gaining popularity among
Chinese. In line with the global travel trends, 60% of Chinese respondents expressed interest in heading into the
great outdoors for more nature-related experiences. Simultaneously, Europe’s culture, history and famous

landmarks continue to attract many visitors and make a big mark on Chinese travel in Europe.

The Long-Haul Travel Sentiment Survey and Index is an initiative of the European Travel Commission, the

European Tourism Association (ETOA) and Eurail Group aimed at monitoring travel sentiment in some of the most

important outbound travel markets for Europe — Brazil, China, Japan, Russia and the US.

See more findings in the latest Long-Haul Travel Barometer #12/2018 here http://etc-corporate.org
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Note to editors
About the European Travel Commission

The European Travel Commission is an association of National Tourism Organisations (NTOs). It was created in
1948 to promote Europe as a tourist destination to the long-haul markets outside of Europe, originally in the USA
and later in Canada, Latin America and Asia. It currently has 33 member NTOs, including 8 from outside the
European Union. Europe is the world’s no. 1 tourist destination with 671 million international arrivals in 2017 and
more than 50% of the market share of worldwide tourism.

For further information: ETC’s corporate website http://www.etc-corporate.org is aimed at industry, government
and educational personnel interested in tourism to Europe. Tourists seeking travel-specific information and ideas
are directed to ETC’s consumer portal http://www.visiteurope.com.
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