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The latest issue of the Long-Haul Travel Barometer indicates that
travel intentions in Europe’s key long-haul source markets - USA,
China, Brazil, Japan and Russian Federation for this peak season
(May to August) have slightly weakened compared to a year ago.
Data collected confirms the attractiveness of the European
destinations in respondents' minds but also reflects the impact of
safety and security concerns as well as geopolitical uncertainties.

Across all markets, Europe’s natural scenery and famous landmarks
stand out as top travel motivators for this summer. With nearly, one
in five (17%) survey respondents expressing interest in finding related
activities. In terms of the most popular destinations in Europe's
long-haul markets, France (36%), Italy (29%) and Germany (26%)
continue to lead the wish list among potential visitors.

Long-haul travel sentiment is strongest in emerging Economies
Positive sentiment among prospective travellers from China continues to improve with nearly three in five (57%) survey respondents in
this market indicating a likelihood of visiting an overseas destination this summer. Similarly, more than two in five respondents from Brazil
(45%) and Russia (43%) are positive that they will take at least one trip outside Latin America and the Commonwealth of Independent
States, respectively, between May and August.
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POSITIVE SIGNALS FOR EUROPEAN TOURISM FROM
Key overseas MARKETS
Evolution of travel sentiment to Europe. Index (>100=expansion, <100=decline)
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Among the five surveyed
markets, Chinese
respondents are the most
optimistic about long-haul
travel journeys this
summer. More than half of
them (52%) express
positive intentions to visit
Europe between May
and August.

Travel intentions among
Japanese continue to
improve as the economy
stabilises. However,
merely one in five
respondents (21%) intends
to travel to Europe this
summer potentially due to
the perceived safety and
security concerns.

In Brazil travel sentiments
remain rather uncertain as
the economy is still enduring
a recession affecting directly
the unemployment rate,
population’s income and
consumer confidence.

For Russia, the evolution of
the index adds optimism to
the recently reported
rebound in arrivals and
overnights in many
European destinations in
the first months of 2017**.

Travel enthusiasm among
American respondents
slightly cooled down
compared to the same
period last year. It remains to
be seen, however, whether
this trend will continue, as
outbound travel from the US
to Europe may be hampered
by political uncertainties
and changes in the new US
administration.

** See European Tourism Trends and Prospects (2/2017)

POPULAR EUROPEAN DESTINATIONS Continue to drive THE INTEREST
FOR LONG-HAUL TRAVEL in the summer peak season
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Brazilian and US survey participants intend to travel to an average of 3 European countries during their
summer-time visits.
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Potential travellers from Japan and Russia are likely to explore on average 2 destinations during their
next stay in Europe.
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Across markets, Chinese respondents are the
most eager to visit multiple destinations while
travelling in Europe this summer. On average,
they have 4 different countries in mind and
identify France as the most probable
destination for their next trip.
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EUROPE’S NATURE, famous landmarks AND RICH history are the key
interest drivers for Potential OVERSEAS TRAVELLERS
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The majority of respondents seek to combine some time spent enjoying Europe's natural attractions with visits to the region's famous
landmarks, as well as undertaking other experiences that will enrich their knowledge about the culture and history of the region.
Sample Sizes: China 521; Russia 380; Brazil 387; United States 307; Japan 207

The Long-Haul Travel Sentiment Survey & Index captures people’s intention to travel abroad, their motivations
and barriers to travel, as well as key characteristics of their trip. It monitors travel sentiment in five key
extra-European markets: Brazil, China, Japan, the Russian Federation and the USA. The survey is not meant
to quantify prospect demand levels.
More information: www.etc-corporate.org
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