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Hotels in Europe grew Revenue per Available Room

(RevPAR) 2.1% in the first five months of 2019 compared to

the same period a year ago. This represents a small

improvement in growth relative to Q1 performance.

Europe remains an attractive destination for US

travellers on account of a strong dollar. Greece

(+47.4%), Turkey (+36.8%) and Cyprus (+32.7%)

recorded the highest rates of growth from the US. 

 Demand from Japan has been buoyed by recent 

 strength of the yen and an enforced 10-day 

 additional holiday in April and May to mark the 

 abdication of Emperor Akihito. 18 out of 27 reporting 

 destinations reported some form of growth from 

 Japan, while fastest growth was seen in Monaco 

 (+41.1%), Turkey (+37.4%) and Montenegro (+34.6%).

Arrivals from India have increased in 14 out of

22 destinations. Fastest growth was recorded in

Slovakia with arrivals up +47.3% and

overnights +96.4%, which was supported by

improved visa facilitation. 

A recent uptick in RPK growth in Europe makes it the

fastest growing global region with a 6.9% growth, but

capacity constraints remain a concern for the prospects

of the region.

Average Daily Rate (ADR) remains the chief driver of

RevPAR growth across Europe except for Eastern Europe.

TourMIS, UNWTO, Tourism Economics,

STR Global, IATA

20 out of 27 reporting destinations have enjoyed

some form of growth from Canada in early-2019,

with Lithuania (+82.5%) and Cyprus (+49.3%)

notably as fastest growing recipients of Canadian

travel demand.

Despite a slowing economy, China boasts the

highest rate of growing markets with 27 out of

29 reporting destinations enjoying some form of

expansion. Montenegro (+150%) saw a notable

increase in arrivals together with Lithuania (+77.3%)

and Serbia (+23.5%).
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Relatively low hotel occupancy growth (Occupancy rate -

Occ) points to potential capacity constraints in hotels given

the high occupancy levels and faster growth in other

indicators of demand.

Strong Industry Performance
Special Feature:

Legacy of Tourism Years

 

 

Global air transport, measured in Revenue Passenger

Kilometres (RPK), grew 4.6% in the first four months of

2019 compared to the same period a year ago.

+49.5%

+12.2%

+8.3%

Turkey           

(Jan-May 2019*)
* data varies by destination

Solid Demand from Long-Haul Source Markets

Europe's top growth

destinations

Favourable economic conditions supported by

higher world oil prices have aided outbound travel

demand from Russia in early 2019. Strong growth in

arrivals was seen in Greece (+89.9%) and Turkey

(+35.5%), supported by the Greece-Russia Year of

Tourism and the Turkey-Russia Culture and

Tourism Year respectively.

Majority of destinations continued to enjoy growth (+3.5% average),

though on a slower rate than previous years

 

Demand for European tourism is expected to maintain an upward trajectory over

2019. However, growth rates by destination are slower than in previous years as the

region faces headwinds from the trade tensions disrupting the global economy. 

Montenegro is the fastest growing destination for which data are available, aided by

new capacity and connectivity.

For the first time since 2010 declines in arrivals have been reported in Romania

(-6.6%) and Iceland (-11.2%) from most source markets.

International Tourist Arrivals to Select Destinations 

(YTD, % change to a year ago)

 

Tourism years appear to support travel demand growth

between participating destinations. This growth is mostly in

prior years as capacity expands to meet expected demand

from the tourism year. 

Tourism years can act as a catalyst for faster growth from

developing and long-haul markets, but short-haul travel will

ultimately remain key to Europe's growth prospects in the

near-term. 

The 2018 EU-China Tourism Year had

an impact on market share growth of

Chinese long-haul demand for both

EU (+1.9%) and non-EU (+1.1%) ETC

destinations.  

There remains a large opportunity for growing numbers of

Chinese travellers in the coming years. The magnitude of

this uplift, however, will depend on the specific visa-

facilitation policy approach adopted.

Visa-free access is the

ultimate tool with which

to leverage travel

demand from

previously untapped

source markets. 

https://ecty2018.org/

