EUROPEAN TOURISM DEMAND REMAINS STABLE DESPITE WOBBLY WORLD
ECONOMY
•
•

Year-to-date growth in all reporting destinations was up 3.4% on a weighted average basis,
although significantly slower than in the previous two years
A ‘no deal’ Brexit would affect tourism flows through a series of macroeconomic channels,
sentiment impacts, and potential travel disruption

Brussels, 13 November: According to the European Travel Commission's (ETC) latest quarterly report "European

Tourism - Trends & Prospects” for Q3 2019, European tourism demand remains in positive territory, albeit with a
slower expansion rate compared to the last two years. Although external risks are failing to dissipate, destinations
continue to grow at a modest pace and the overarching regional outlook remains positive (3-4% in international
tourist arrivals in 2019).
Of particular interest in Q3 is that Montenegro maintained growth momentum at 18% as it welcomed a soaring
influx of Western European holidaymakers, while the depreciation of the lira continued to play a vital role in
Turkey’s tourism performance with an equally impressive 15% increase in tourist arrivals. On the contrary, in
Iceland (-14%), the strong krona and the collapse of Wow Air are among the key factors which have contributed to
declining arrival numbers as the destination is expected to record a downturn in 2019 for the first time since 2010.
Industry experts are now hoping to return to normal growth levels (4-5% annually) and that this slowdown will
allow for a more sustainable and inclusive tourism sector in Iceland.
According to ETC, while things appear stable in the European tourism sector amid external challenges,
uncertainties and the poor shape of the global economy, the greatest risk lies in not seizing the opportunities at
hand by encouraging more sustainable and inclusive tourism approaches. Speaking following the launch of the
report, Eduardo Santander, ETC Executive Director said: "this latest report highlights that travel demand in Europe

is in a good place, with steady increases in tourism numbers across the board. Despite very real challenges, such
as the looming threat of a ‘no deal’ Brexit, and the collapse of several airlines, European destinations continue to
post healthy rates of arrivals, which of course is to be welcomed. Meanwhile, European tourism needs to focus on
developing long-term sustainable management solutions to enable tourism to flourish, rather than just merely
grow.”

American and Chinese tourists continue to flock to Europe
While intra-regional demand plays a key role in increasing tourist numbers in Europe, large long-haul source
markets continue to make a significant contribution, particularly from the US with the dollar up against many other
currencies. The Q3 report illustrates that several European destinations are witnessing increased arrivals from the
US with significant interest in South-Eastern Europe (Turkey (+32%), Greece (+21%), and Cyprus (+27%)). As for the
Chinese appetite for European destinations, a strong demand remains amid a relative decline in the economy with
virtually all reporting destinations seeing an upsurge in Chinese arrivals or overnights (or both).

Air passenger growth slowing in Europe
Reflecting a general slowdown in the global economy, the report notes that average increase in global revenue
passenger kilometres (RPKs), which is an indicator of airline demand, was 4.1 %, over the past three months, well
below the average rate of expansion over the past 10 years of 6.1%. As for year-to-date air passenger growth, it
has slowed more rapidly in Europe than any other region, falling from 6.9% based on data to April to 5.4% based
on data to August.

Importantly though, load factors in Europe have been growing steadily for several years despite some very robust
capacity growth. This has slowed in recent months, and the collapse of both Thomas Cook and Adria Airways in
September will put further upward pressure on load factors in the near term. However, it is expected that any
capacity lost through their collapse will return later in 2019 with other airlines filling the void in due course which
should facilitate continued increase in arrivals to Europe.

‘No Deal’ Brexit likely to have permanent effect on UK travel volumes
The latest quarterly report includes a special feature that analyses the impact of a ‘no deal’ Brexit on travel and
tourism in Europe. According to the report, the combined effect of the economic and non-economic factors
associated with a ‘no deal’ Brexit would cause a 7% drop in UK outbound trips in 2020 and an 8% drop in 2021,
relative to baseline projections. More significantly, the report states that a ‘no deal’ Brexit would have a permanent
downward effect on UK outbound travel volumes, which is sure to cause concern amongst many destinations across
Europe.
The impacts of this reduced UK outbound travel will not, however, be experienced uniformly across European
destinations. Spain is likely to be the most heavily impacted per traveller volumes with an estimated 1.3 million
fewer UK arrivals to the country in 2021 relative to baseline projects, and Ireland the most impacted in percentage
terms (-5%) in 2021.
The full report and the infographic can be downloaded from ETC’s corporate website under the following link: https://etccorporate.org/reports/european-tourism-2019-trends-prospects-q3-2019/
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Note to editors - About the European Travel Commission
The European Travel Commission is an association of National Tourism Organisations (NTOs). It was created in 1948 to promote Europe as
a tourist destination to the long-haul markets outside of Europe, originally in the USA and later in Canada, Latin America and Asia. It
currently has 33 member NTOs, including 7 from outside the European Union. Europe is the world’s no. 1 tourist destination with 712
million international arrivals in 2018 and more than 50% of the market share of worldwide tourism.
For further information: ETC’s corporate website http://www.etc-corporate.org is aimed at industry, government and educational
personnel interested in tourism to Europe. Tourists seeking travel-specific information and ideas are directed to ETC’s consumer portal
http://www.visiteurope.com.
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