TRAVEL SENTIMENT FOR EUROPEAN DESTINATIONS ON THE RISE
Travellers from overseas markets show a strong optimism about visiting European destinations
between January-April 2020
Brussels, 20 February 2020: The European Travel Commission (ETC), the European Tourism Association (ETOA),
Eurail B.V. and the European Commission, have today released the latest Long-Haul Travel Barometer (LHTB),

which indicates that the sentiment for travel to Europe between January-April 2020 is positive in six key overseas
markets - Brazil, China, India, Japan, Russia and the US. The barometer provides the European tourism sector with
early indications of the travel interest in these markets and sheds light on potential travellers’ preferences,
motivations and barriers related to holidays in Europe in the short-term. Insights are based on data collected in
December 2019.

Key Findings:
•

The Brazilian travel sentiment index increased from 97p in 2019 to 104p this year, coinciding with the
country‘s gradual economic recovery and moderate wage growth. Nearly one in two respondents intend to
spend time in Europe between January-April 2020. Several new routes linking Brazil with European cities,
such as Munich, Madrid and London are also expected to boost travel between the two places.

•

Amid concerns of an economic slowdown, enthusiasm for holidays in Europe from Indian travellers
remains very strong. 73% of surveyed respondents stated that they intend to visit Europe between JanuaryApril 2020.

•

The sentiment index for travelling to Europe is also strong in the US, Russia and Japan (103p for all three)
albeit for a small percentage of survey respondents. Only 29% of the respondents in Russia and the US,
and 18% of those in Japan, plan to visit the region in the first four months of the year, potentially reflecting
a gloomy appraisal of the financial prospects in the short-term.

•

Relying on consumer data collected prior the coronavirus outbreak 1, results highlight Europe’s appeal to
Chinese travellers, where the sentiment index reached a record 119p 2. However, the measures introduced
to contain the virus (e.g. travel ban, suspended flights and railway services) have escalated and have
already significantly curtailed international and domestic Chinese travel. The impact of the outbreak is
currently being measured.

What do travellers want from their January – April trip to Europe?
Europe’s vastly rich history, gastronomic culture and natural scenery are sparking the travel interest of many
Brazilians who plan to visit Europe this year. Roughly a third of Brazilian respondents (34%) say they estimate to
spend more than €200 per day on these activities, while about a quarter estimate to spend between €100-200 or
€50-100. Half of the Brazilians intend to spend between 7 to 14 nights in Europe, and prefer to visit less countries,
an average of 2.3 countries. Portugal remains high on the destination priority list with 44% of respondents intending
to visit the country.

1 The survey was conducted in December 2019
2 Intention to travel is measured in an index that reflects the dominant sentiment expressed by a market, either a positive or negative
one. The index is tied to a base of 100. Values above 100 indicate a positive evolution, whereas values below 100 indicate negative
attitudes towards travel in a given time period.

As for travellers from the US, respondents indicated that France (36%), Italy (30%), Germany (19%), the UK (18%)
and Spain (15%) make up their top five destinations of choice to experience Europe’s history, culture and natural
scenery. Most Americans intend to spend up to two weeks in Europe with 63% of travellers planning to explore
an average of 2.4 countries. In terms of expenditure, 62% anticipate that they will spend between €50-€200 per
day.
Russian respondents show a growing interest in getting immersed in a destination’s local lifestyle, favouring
“slow” adventure experiences that will allow them to explore remote places in Europe. According to
respondents, the vast majority (70%) of Russian trips to Europe in the next four months are likely to last between 7
to 14 days and include visits to 2 European countries. The anticipated daily budget varies, with 32% of respondents
intending to spend between €50-100 per day, 27% expecting to spend more than €200 per day, and 21% planning
to spend between €100-200 per day.
This winter/spring season, Indian travellers are planning to head to destinations famous for nature and winter
sports activities. Based on these interests, Austria (40%), Germany (33%), France (32%), Italy (20%) and
Switzerland (16%) top their destination wish list. Another strong motivation to visit Europe is the possibility to
undertake a multi-country trip. Over the next four months, most Indian respondents (67%) plan to spend up to 2
weeks in Europe and visit an average of 3 countries. Nearly half of the respondents (47%) intend to spend between
€100-200 per day, including accommodation, dining and leisure activities.
Famous for their own unique cuisine, it is no surprise that Japanese tourists have indicated their interest in
European culinary experiences. The cultural and historical heritage, natural landscapes and city life are also
among Europe’s best assets in the eyes of travellers from Japan. About half (48%) of the respondents who intend
to visit Europe in the next four months, plan to stay for up to 14 nights, while 43% expect to stay less than 7 nights.
On average, Japanese tourists are considering visiting 2 European destinations during their trip. As to their daily
budget, 39% foresee spending between €100-200, 28% €50-100, and 21% plan to spend more than €200. The most
popular destinations to visit are Germany, Italy, Austria and the UK.
ENDS
The complementing infographic, illustrating detailed results, can be downloaded from ETC’s corporate website under the
following link: https://etc-corporate.org/reports/long-haul-travel-barometer-1-2020/
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Note to editors
The European Travel Commission is an association of National Tourism Organisations (NTOs). It was created in 1948 to promote
Europe as a tourist destination to the long-haul markets outside of Europe, originally in the USA and later in Canada, Latin
America and Asia. It currently has 33 member NTOs, including 7 from outside the European Union. Europe is the world’s no. 1
tourist destination with 742 million international arrivals in 2019 and more than 50% of the market share of worldwide tourism.
For more information, please visit www.etc-corporate.org.
The European Tourism Association (ETOA) is the trade association for tour operators and suppliers with business in European
destinations. Over 1000 members contribute more than €12bn of business within Europe and include tour and online operators,
intermediaries and wholesalers; European tourist boards, hotels, attractions and other tourism suppliers. Please visit
www.etoa.org for more information

Eurail B.V. is the organisation dedicated to the management of Eurail and Interrail Passes. Eurail gives travellers from all over
the world the opportunity to experience flexible, borderless travel across Europe. Eurail B.V. has over 100 travel partners across
Europe, including accommodation providers, transport operators and attractions, offering additional special benefits to all Pass
holders. The company is owned by over 35 European railway and shipping companies.
This project is co-funded by the European Union.

