EUROPEANS’ DESIRE TO TRAVEL DETERIORATES AHEAD OF THE
APPROACHING WINTER HOLIDAYS
•
•

49% of respondents indicated that they intend to travel before mid-2021 while uncertainty about the
exact timing of their trip grows
Regardless of the coming winter break, only 17% of the surveyed Europeans plan to travel by the end of
January 2021

Brussels, 17 December 2020: Europeans’ travel sentiment weakens amidst a spike in COVID-19 cases and the
implementation of lockdown measures across Europe. That is according to the European Travel Commission’s
(ETC) latest report “Monitoring Sentiment for Domestic and Intra-European Trave – Wave 3”.
These monthly reports provide up-to-date information on the impact of COVID-19 on Europeans’ 1 travel plans and
preferences regarding types of destinations and experiences, holiday periods and anxieties relating to travel in the
next months.

The COVID-19 spike triggers a decline in travel plans
The share of Europeans planning to travel in the next six months falls from 54% in October’s survey wave to 49%
in November, while uncertainty about the exact timing of the next trip increases by 13% in the last month. The
latest survey also shows a growth in the proportion of Europeans who are not making any travel plans, which
currently stands at 18%.
Notably, less than 1 in 5 of the surveyed Europeans expressed intention to travel during the upcoming winter
holiday season (by the end of January 2021). This represents a sharp 21% drop compared to the previous survey
showing that the recent surge in COVID-19 cases and uncertainty surrounding travel measures force Europeans’
to put their travel plans on hold.
Quarantine measures remain the top concern for 15% of respondents, followed by fear of becoming ill at the
destination and rising COVID-19 cases (both at 13%). Results also confirm that health and safety remain the
primary consideration in Europeans’ travel plans and is especially important for respondents over 55 years old.

Air travel and public transportation at the destination continue to be regarded as the least safe parts of a journey
according to 19% and 14% of respondents respectively. Bars and restaurants are also a rising concern, indicated
by 11% of Europeans that took the survey.

A prevailing preference for holidays within Europe
Travel within Europe is the top choice with an equal share of respondents (38%) favouring domestic and intraEuropean trips. Leisure is the primary purpose for almost 63% of the surveyed respondents planning to travel in
the short-term, while visiting friends and relatives is the primary purpose for another 22% of them. Business
travel accounts for 9% of respondents.
Despite the pandemic’s effect on metropolitan areas, city breaks are still the most favoured type of trip among
19% of Europeans. Other leading preferences include holidays in nature and outdoors (15%) and travels with a
focus on culture and heritage (14%). When it comes to transportation, 51% of the surveyed travellers intend to fly
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to their next destination, while another big share of 37% prefers travelling by car.

The full summary can be downloaded from: https://etc-corporate.org/reports/monitoring-sentiment-fordomestic-and-intra-european-travel-wave-3/

ENDS
Note to editors
The European Travel Commission is an association of National Tourism Organisations (NTOs). It was created in 1948 to promote
Europe as a tourist destination to the long-haul markets outside of Europe, originally in the USA and later in Canada, Latin
America and Asia. It currently has 32 member NTOs, including 7 from outside the European Union. Europe is the world’s no. 1
tourist destination with 742 million international arrivals in 2019 and more than 50% of the market share of worldwide tourism.
For more information, please visit www.etc-corporate.org.
MINDHAUS is a tourism marketing agency and part of a leading and independent communication agency in the EMEA region,
the V+O Group. MINDHAUS is dedicated to develop, manage and market destinations, support & strengthen organisations,
businesses and brands and successfully connect them to the Visitor Economy. For more information, please visit www.vando.gr
and www.mindhaus.gr.
Mabrian Technologies is a Travel Analytics company providing real-time market intelligence for the tourism industry, by using
Big Data and Artificial Intelligence technologies. Mabrian’s Travel Intelligence platform is the first one able to understand
traveller’s behaviour throughout the whole travel cycle and predict tourism dynamics at a real time. For more information, please
visit www.mabrian.com
This project is co-funded by the European Union.
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