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There is considerable confusion around how to
promote sustainable tourism. It is a relatively new area
of destination marketing and those with limited
sustainability knowledge often feel under- confident
about how to approach it and concerned about making
mistakes that could attract negative attention.

In fact, although it should be supported by change
taking place in destinations, sustainability promotion
can be fed into the marketing mix and seen as another
opportunity for NTOs to attract visitors and
differentiate themselves. In that respect, it is actually
quite straightforward.

In this knowledge booster we look at various
approaches to the marketing and promotion of
sustainability, utilised by destinations around the
world.




Though almost all NTOs integrate social, cultural and
environmental elements into the promotion of
destinations, only a small minority have begun to
strategically utilise the opportunities presented by
sustainability.

Of those that do, there is a significant range in ways that
this is approached, which would suggest that:

* Many destinations are starting to ‘dip a toe’ into this
area, though some have gone further than others.

* There is no single “right” way. Each destination needs
to choose the approach that best fits their proposition
and strategy.

* Sustainability promotion should be considered as an
integral part of an NTO sustainability strategy and, as
with any other new strategic element, some level of
communication can be undertaken at any time.




A destination does not have to be dominated by green
space to promote itself as sustainable. It’s true that many
of the destinations that have been doing so the longest
have outstanding natural heritage. They have recognised
the value of this to tourism and are keen to maintain it
through improving sustainability. So are, of course, well
placed to promote this.

But sustainability isn’t just about natural
landscapes...
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Top 10 Brighton Grafflti Art

Brighton & Hove has earned itself an international reputation over the last few years for its
stunning and original grafflti artwork dotted around the city.

..sustainable tourism is also about people,
communities, culture and traditions.

It is about promoting, celebrating and encouraging
positive behaviours that help improve environmental,
social and economic sustainability.

Examples shown here include city tours guided by
homeless people, graffiti art tours and farm to table
dining experiences.
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1. Inform and engage customers in sustainability

2. Promotion to support strategic sustainability objectives
3. Champion sustainable products

4. Promote intangible heritage

5. Reposition your destination

6. Responsible promotion
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Some destinations opt to make public statements on their websites
about their commitment to, and progress in, sustainable tourism. These
need to be updated regularly to maintain relevance and show that

genuine progress is being made.

-friendly-fai

Going Green =« =

Eco-friendly,
fair and sustainable tourism in Morocco

Morocco offers up a vast variety of landscapes, ranging from beaches to mountains to desert to n jungle. Itis
also a country where this diversity is matched by a real commitment to environmental principles.

Since the creation of the Moroccan Responsible Tourism Charter and the Moroccan Sustainable Tourism Awards,
the country has been committed to ensuring its tourism industry is eco-friendly and sustainable with a series of

standards. Each year, a growing number of businesses and tourist destinations in the country are recognized for
their environmental responsibility.

To date, 13 Moroccan beaches have been awarded the Pavillon Bleu distinction. There are also many hotel and
lodging Facilities throughout the country that have earned the Green Key. All these eco-labels aim to highlight the
environmental efforts of their owners.

When it comes to Energy, Morocco is also a stand-out with its high-profile Noor Power Station, the world's seventh
thermodynamic solar power plant. This is a major public works project—though it is first and foremost Moroccan, it
is also a world effort in terms of expanding the use of renewable energy.

All these environmentally conscious efforts earned the city of Marrakesh the privilege of being chosen to host COP
22 in November 2016, another major challenge for the planet's environment.



https://www.visitmorocco.com/en/morocco/eco-friendly-fair-and-sustainable-tourism-morocco
https://www.visitgeorgia.ge/about-us/responsible-tourism

Pledges are sometimes used to anchor
a commitment to sustainable tourism,
as they can also function as the
bedrock of a destination’s approach to
social and environmental issues.

A pledge not only encourages visitors
to make sustainable choices and
behave in a way which minimises
damage to the destination, it can also
help enhance the perceived value and
attractiveness of the destination in
tourists” minds.

Declare something
worthwhile at customs.

Palau is the first nation on earth to change its
immigration laws for the cause of
environmental protection. Upen entry, visitors
need to sign a passport pledge to act in an
ecologically responsible way on the island, for
the sake of Palau's children and future
generations of Palauans.
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01

| PLEDGE TO BE A
RESPONSIBLE
TOURIST

READ MORE —>

SIGN THE PLEDGE




Visit Iceland uses humour to engage visitors
in responsible tourism and other aspects of
Icelandic culture, in video tutorials covering
everything from glacier safety, to hot tub
etiquette and local food sustainability.

The series of films make up ‘The Iceland
Academy’. Tourists are encouraged to enrol
and take the courses before visiting. The
campaign is effective in engaging visitors
with relatively serious subjects in an
entertaining way, while also highlighting
Iceland and some of its unique cultural
selling points.

Inspired by Iceland

ACADE MY

ENROLL IN IHE.\
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RESPONSIBLE
TRAVELLING IN
ICELAND

AVOIDING HOT-TUB
AWKWARDNESS




Many destinations use their platforms to engage
visitors in more responsible behaviour and signpost
them towards more responsible holiday choices. These
examples from Norway and Slovenia illustrate how
visitors can be primed to consider sustainability prior
to arrival and incorporate this in the holiday choices
made.

Visit Copenhagen’s 10 ways to act sustainably

Things to do Places to go Plan your trip

Feel the green before
coming to Slovenia

2 ervivomertaly

10 cool, greener ways
to explore Norway

Green travel

Travel is all about feeling good. Diss

Green getaway to Oslo

4 Q =
ENU

OFFERS SEARCH M

cover how you can explore Norway with a cleaner

Visit a more
sustainable destination



https://www.visitcopenhagen.com/copenhagen/activities/10-ways-act-sustainably

/‘\ Visit Estonia @

Think globally, act locally - tips and tricks on how to make your next trip to Estonia a
sustainable one.

10 ways to act sustainably

See 10 concrete ways you can act sustainably while here and help

Visit Estonia, Finland, Palau

keep Copenhagen on the green track. Developed in collaboration
with The City of Copenhagen.

and Copenhagen are among a

number of dest|nat|ons A frontrunner when it comes 1o adopting sustainable solutions, Copenhagen
has cne of the world’s most ambitious climate policies with a goal of being
providing t|ps to help visitors the first carbon-neutral capital city by 2025. With
more 1 and glant wind turbines on the horizon serving as a
behave more Sustalnably, constant reminder of this goal, Copenhagen is surely on track. 2ut we need
your help to keep Copenhagen wanderful. So thank you for lcoking after our
These can sit on an NTO city by making little changes for a big impact. We wish you a happy stay

website and also be promoted A ysieorennscen

ESTONIA.COM
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It’s also great to share news of successes. These underpin and
augment destination positioning on sustainability, act as great
low cost advertising and can also really help motivate
stakeholders.

Visit Estonia @
November 11 at 11:24 AM - Q

w Drumroll please
7 of the top 100 most sustainable destinations in the world are in Estonia! GreenDestinations
named the islands of Saaremaa and Hiiumaa two of them... click below to learn about all 7.

#sustainabletravel #greentravel #ecotravel

VISITESTONIA.COM

Sustainable Travel to Estonia
Quality labels are a great way to recognise green hotels, restaurants and spas in Estonia.

.23 VisitSweden ©

v-Q

Lonely Planet unveiled its Best in Travel 2021 list today, naming
Gothenburg, Sweden the world's Best Sustainable City Stay.

GC

LONELYPLANET.COM
Best in Travel 2021 - Awards for regenerative travel -
Lonely Planet

Visit Greece @
No 1at 118 PM - Q

Alonissos, Sporades, announced as one of NGT's Best of the World
Sustainable Destinations for 2021 @

)s #sustainabledestina
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visitportugal @ « Follow
Parque Da Juventude

Visit Portugal and Visit France use their Instagram : ‘ o
SN e . visitportugal @ When Autumn sets in

- i the Algarve, magic h. ns.

feeds to smooth demand and encourage travel in 4 i
[Photo: @pajo7780)

shoulder seasons. Here both NTOs encourage autumn
travel to regions which are heavily touristed in the
summer.

#CantSkipPortugal #Algarve

Qv

8,161 likes

visitportugal @ « Follow
Parque Nacional da Peneda-Gerés

visitportugal @ In these fresh Autumn
mornings, it's always a good idea to
spend some time in nature.The National
Park of Peneda-Gerés is a perfect
place for this.

pesaoutgram]

#CanmSkipPortugal #PortoandNorth

Qv W

7,990 likes

Liked by ettore_riva and others




Visit Sweden has taken things a step further by
promoting specific activities that can be
undertaken outside the usual summer season,
such as autumn kayaking and year-round hiking.

s 23 VisitSweden @

October 29 at 10:41 AM - Q

Start planning your hiking adventure in southern Sweden. Here are
our tips of the top trails. As the climate of Sweden’s south is milder
than that of the north, you can often hike all year round. {3

VISITSWEDEN.COM
Hiking in southern Sweden - the top trails
Hiking in southern Sweden - the top trails

Enjoy autumn and winter kayaking on the scenic waterways of
Sweden

The multitude of archipelagos, lakes, rivers and waterways make Sweden ideal
for kayaking in the autumn and winter. With a little planning and the right gear,
paddling can be enjoyed all year round on the east and west coast. Here are
some top picks.



Marketing and promotion is a powerful tool that can either
exacerbate, or help to address, the problem of overtourism.

On the Visit Croatia website it is listed first of the top ten
destinations. The impression given to visitors is that Dubrovnik
should not be missed. Yet Dubrovnik has been highlighted as
one of the most overcrowded cities in Europe. Likewise,
Vietnam promotes all of its most heavily visited sites as ‘must

ORI R S if=Mhttps: //vietnam.travel/home)

Visit Croatia

Top Ten Destinations in Croatia

You are here: Home Itineraries for Croatia /
Top Ten Destinations in Croatia

It's exceptionally hard trying to construct a list of the best
destinations in Croatia as there's so many wonderful
destinations for a holiday, making it rather hard to choose. The
following list isn't really in any order - as so many of the
following destinations are on par - although we would probably
always consider Dubrovnik at number one.

The beautiful Dubrovnik

1. Dubrovnik

Croatia's jewel, Dubrovnik is absolutely magical! Its Old Town is
truly stunning and an absolute must-see - it's easy to spend a
couple of days exploring, walking the city walls, and visiting all
the sights in and around it.

Dubrovnik does tend to get very crowded during the summer
months - especially as it receives so many cruise ship
passengers - so a weekend trip outside the busiest of months is
ideal. Alternatively, putting up with the crowds may well be
worth it to see Dubrovnik!



https://vietnam.travel/home

In contrast the heavily touristed city of Amsterdam
does not feature prominently on the Visit Netherlands
website or social media feeds - though they do
promote ‘hidden gems’.

Topical in the Netherlands

in the
Netherlands

Visit Germany and Visit Estonia also signpost
visitors towards more out of the way areas.

7#7) VisitGermany @
{ Noverr

\ber 17 at 4:53 PM - £

Which lesser-known places in Germany are you looking forward to visit post lockdown? =

10 Lesser-Visited Places in Germany We Can't Wait to Visit Post-Lockdown |
SUITCASE Magazine

oo 87




How visitors travel is as important as when they
travel. Visit Netherlands focus on cycling, with an
extensive section on their website encouraging
visitors to cycle by suggesting routes and providing
practical tips. This is supported by additional
information on social media feeds.

Practical information

Holland is the

td B
short d National Lang distance cycle network

Plan your cycling daytrip

want to see more of Holland, one of the best ways to do so is by bicycle. r
o Visit Netherlands s at Station Den Haag Centraal
August 4 - The Me R . - 3

this! The Netherlands’ newest bike garage is like an enormous space-age
airport for cyclists .

Spotlight

Explore the Netherlands' nature, culture and history in 10 of the best Dutch cycling holidays.

The Netherlands' new bike garage is like an airport for cyclists

bike garage is a cyclist's dream

The 10 best Dutch cycling holidays


https://www.holland.com/global/tourism/activities/cycling.htm

Train travel is another form of
environmentally friendly transport that
can be promoted, for journeys to and
from a destination and also within it.

Train travel is more climate friendly
mode of transport, though this may not
be enough of a selling point to influence
the majority of consumers. Other, more
experiential angles to consider
emphasising include the ‘slow travel’
pleasures of moving across a country by
train as well as the opportunity it affords
to ‘travel like a local’.

visitjapanjp @ « Follow

Mie Prefacture

&7 Discover Ireland
/ @GoTolreland

Talk about travelling in style! The Belmond Grand
Hibernian railway is clearly a fabulous way to experience
Ireland’s green landscapes and dramatic coastline! jug
#LongingForlreland #FillYourHeartWithlreland
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7 SOCIAL INITIATIVES HELPING BUSHFIRE-
AFFECTED COMMUNITIES

Other NTOs actively use
tourism promotion to provide
support to other sectors of
the economy.

Tourism often supports the
retail sector. But it can also
bolster agriculture, fishing,
crafts and  assist  local
communities.

Botswana Tourism and Visit
Malawi both promote a range
of community development
initiatives, while  Australia
highlights projects aimed at
fire- ravaged communities.




Wherstage  Whatiedo  Wherstostsy T Cxplore Map

Gothenburg: Five local products to bring home

Looking for something unique Lo bring home from your trip to West
Sweden? Design in the region is often inspired by nature and has a playful
sensibility, combined with the high quality and craftmanship Swedish
design is known for in general. These products are all locally designed or
manulactured and can be bought in the city centre of Gothenburg.

Visit Sweden use their
website to promote design,
fashion and even local

3 Swedish fashion
manufacturing, all powerful " A
H&M is literally the biggest name in global fashion, but how about those smaller

e | ements of ’B ran d SWed en' fashion houses with designs on your pockets? Heard of Acne, Filippa K, J Lindberg,

Top design places in northern Sweden
Looking for places to explore Swedish design, arts and crafts on your Wh|Ch h el p d |ffe rent|ate the
holiday in Sweden? Svensk Form (the Swedish Society of Crafts and . .

Design) has put together this list of the top design places to visitin d eSt In at on.

northern Sweden.

VisitSweden @
v 1 3:00PM - Q

Meet fashion designer Naim Josefi and find out what inspires him

about his home town Stockholm and how fashion can be more

sustainable. See more interviews on our YouTube channel:
ibe.com, wedenofficial

Stockholm ~ My inspiration

Fréso hand printing workshop

Sustainability is always in fashion




Other examples of inter-sectoral support through tourism
destination marketing include: Visit Italy’s promotion of
handicrafts, Turespafia’s highlighting of agro tourism and
Visit Cornwall which, in this example, is showcasing a cider
farm.

Visit Italy

O «

3 at 5:34 PM - @

Italian Handicraft, miniature nativity in a walnut shell by Salvatore
Barino B g www.visititaly.eu

visititaly

WHERETO GO WHATTODO  PLAN YOUR TRIP  CALENDAR OF EVENTS

Do you know
about
agrotourism?

Plan a unique journay you con only experknce
here. ?

Cornwall

Healey's Cornish Cyder Farm
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NTOs can promote sustainable places to stay and things
to do. This can be mainstream, such as Visit Britain’s
promotion of sustainable accommodation. Or quirky
experiences, such as bogshoeing in Estonia.

Local certifications such as Blue Flag and Quality Coasts
are worth promoting as visitors are often increasingly
keen to know this information.

PLACESTOGO THINGSTODO PRACTICAL INFORMATION SHOP OFFERS  BLOG EN ~ e

Latest Blogs

in Britain

visit estonia

Offcial toariss rommation websre

Why Estonia

MapofEstonia  InEnglish v

For tourism professionals #visitestonia ¢ [6) co @ ¥ ) @

Whattosee@do Wheretogo Wheretostay  Travel here B around

1. Bogshoeing — the most nature-friendly
form of hiking



As well as raising awareness of the destination and what it has to
offer, showcasing new tourism products with positive environmental
and/or social benefit indicates an innovative and interesting
approach to sustainability. The range of what can be promoted by
NTOs is limitless, from quirky new inventions to farms and
restaurants selling organic and vegan food. Avoid making overt
sustainability claims on a product’s behalf.

»y Visit Germany @

October 3, 2011+ Q

Cleopatra would have been delighted to hear that one cannot only bath in milk, but also wear
it! A microbiologist and designer from Hannover, Lower Saxony, designs clothes that are partly
created from powdered milk, with proteins, which are said to be good for your skin. With
sustainability in mind, so-called 'bio-clothing' is increasingly becoming a hot trend. It's time to
go shopping in Germany!

THELOCAL.DE

Designer creates clothes from milk - The Local

A Hannover microbiologist and fashion designer is releasing a new
clothing line with a twist: the clothes are partly created from powdered
milk - aiding skincare.

visitjamaica » Follow
STUSH in the BUSH

visitjamaica Next time you're in
Jamaica, make sure to check out farm
to fork @stushinthebush where you can
experience incredible food like this
Vegan Fire Grilled Pizza! |

@darrenfrex #FeelTheVibeJamaica
#VisitJamaica #HomeOfAlIRight #Food
#Nomnomnom #Vegan

ukhawk dlededy

marcus.snead @raaacs




Journalists are often seeking
sustainable stories and products in
relation to tourism. Sourcing these
stories for the media can have a
positive impact on your destination

brand.

> 2 Tweet

1 amsterdam &
@lamsterdarm

.@ThePlasticWhale helps keep Amsterdam clean by
fishing garbage out of the canals. Learn more about what
they do — and how you can take part - in this interesting
story from the BBC: bddy.me/3krsss|

11:00 AM - Sep 16, 2020 - Salesforce - Social Studio

Support The Guardian

Available for everyone, funded by readers
S

News Opinion Sport Culture | Lifestyle

B My account~  pgry

i C,.
Guardian

=)

Travel » UK Europe US

Amsterdam holidays

Fishing for plastic: the Amsterdam canal
tour with a difference

it offers the
in aboal m;

Fishing for plastic: the Amsterdam
canal tour with a difference

Visit Portugal is going a step further by

engaging
themselves. This example highlights the

creating sustainability stories

destination’s surf offering and also positions
Portugal as a responsible nation.

Ky Visit Portugal @
Pomgt October 19 - Q

*CALLING ALL SHAPERS AND OCEAN LOVERS*

We care about our world and we know you care too. Our oceans are
suffering the impact of waste that results from COVID-19. So we are
raising our voices to create awareness for this problem.

We officially challenge every shaper out there to create surfboards
with the COVID-19 related waste you can find in the ocean. The
winning boards will be chosen by five of the world's best shapers
and will be used by the best surfers at MEO Peniche ... See More

~
I L \

GLOBALL! JSING 129 BILLION
FACE MASKS AND 65 BILLION PLASTIC GLOVES
EVERY MONTH

//‘
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There are infinite ways that intangible heritage can be celebrated through
destination promotion, and celebrating differences authentically helps generate
cultural value and keeps traditions alive. Visit Germany has recorded the sounds
of Germany in 3D audio, while Visit Spain promotes Flamenco Day with a curated
playlist which can be enjoyed remotely. While other destinations can compete on
nature and tangible cultural assets, no other nation can claim flamenco, fado or
Cante Alentejano!

7 Visit Germany QI Secret Escapes y Visit Italy
aid Part P J %
‘\L/ November 15 at 1:10 PM

Put your gy on, turn up the volume & discover the Sounds of Germany in 3D audio like never )
before. 1 Folk dance or magic ritual?

" goes
‘ lSpamAmfo o

<t November 16 at 10 AM-Q

Happy #FlamencoDay! b b b

Time to celebrate!

We have worked hard and, with your help, have created the perfect playlist for today 2y

Let the Flamenco rhythm takeover and come and dance with us. "}g’

TITALY.EU
History of Pizzica Salentina: between dance and magic

MP.SECRETESCAPES.COM History of the pizzica: from ancestral rite to dance symbol of the

Sounds of Germany

00 — Q0OF 104 6 Shares

Learn More




But intangible heritage can cover a huge range of assets and is a rich source of fascinating stories for marketing

croatiafulloflife & « Following @ X’él,l,e,s‘??m._.o y PM

Baljenac Why is the Voro smoke sauna tradition on UNESCO's list of the Intangible Cultural Heritage of
Humanity? &

And how do you even heat a wood-burning sauna without a chimney? =&
croatiafulloflife # All along Croatia's Read on to find out! o=

coastline and throughout its islands,

you'll be able to discover the art of dry-

stone walling. Added to the UNESCO

List of the Intangible Cultural Heritage

of Humanity in 2018, discover this

simplistic construction which often

makes intricate patterns.
#CroatianHeartsandCulture #Baljenac
#souniquesobeautiful

#UNESCO

Qv N

5,211 likes
#CroatiaFullOfLife L NOV ER 2 VISITESTONIA.COM

In VBro smoke sauna everythmg hasa pracncal and a spiritual purpose
e na tradition in Voromaa is listed by UNESCO as representative of the




It can also be the feeling, or the spirit
of a place

Used creatively, the spirit of place
can infuse marketing with a
distinctive style and tone. This can
evoke a strong emotional reaction in
the audience, creating a desire to
visit which can only be satisfied by a
trip to the destination - because no
other place offers the same feeling.

visitgreecegr @ Next time you plan
your city break in Greece. Don't think
of a place. Think of a feeling. That's

your Destination!
#VisitGreece #citybreak #Athens
#destination #Greece

4, wendycraig123 Perfect! Y/

. THI'K @F A FEELI o
QY

: - . - 14,366 views
“-c’:—‘ M2 rad ¥ !j‘ N
A . = =

THERE ARE
A MILLION
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Destinations such as Mallorca have invested
in sustainability initiatives and made a mallorcatourism  IEEN B -

181 posts. 4,931 followers 91 following

conscious decision to move away from being

Mallorca

seen as just a place for nightclubs and S I—
beaches. This widens the appeal and helps

attract new, more environmentally- ai e M ﬁ’ﬁ; é %

Sports Vacation vitages Hertage FAQE COVID Great Eve.. Events

www.mallorca.es

conscious visitors.

 Mallorca.es
Mallores oy er 5at8:24 AM - Q

% Take a look to one of the most beautiful towns in Spain,
Visit it on your next visit to #Mallorca and travel back
TheMidd fTh ean llles Balears

rca - Ibiza - Formente
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COME TO VISIT TURKEY

o

Fae
“"a“
—

PLACES TO GO

can find good drink in unique secr
Turkey
Explore more »

Taste now »

Experience mo!

[
tlife evehts, culture and argfestivals, sport and
holidays, traditional Turkish festivals and more.
fin Turkey right now. & & s

www.goturkeytourism.com/|

Turkey is also aiming to broaden its appeal by emphasising
low impact activities, such as walking and camping, not
traditionally associated with the destination. This attracts
new audiences and helps spread the economic benefits of
tourism inland rather than being concentrated in the

coastal beach resorts.

fkey. Not owr&wtiml but also
Fo

vacation in/Turkey is. Turkey

“_ offers nothing less thanf od [ife with happy memories.

fl\“"j" iy~



https://www.goturkeytourism.com/
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Inclusion can be supported and encouraged by
portraying destinations as welcoming and
accessible to marginalised groups.

VisitSweden @

November 18 at 9:45 AM - @

We have spoken to Stockholm locals about what inspires them

about their home town. In this episode we meet artist and art
activist Saadia Hussain.
Find out more about Stockholm here:

vw.visitstockholm.com

——— | S e

"~ Stockholm - My ipspiration = F 3 '

— - — =
= _&_Through diversity -

. - \ ‘
= g » '

- J—

- (: — Whal makes SISEKIOT uniqua is
$ \
: X

2 Comments 9 Shares

attractions-north-wales

WALES COAST PATH | LIST | ARTS



https://www.visitwales.com/destinations/north-wales/easy-access-attractions-north-wales

Reaching under-served audiences can often best be done
via partnerships. Providing content and information that
appeals to specific groups, while partnering with
publications and influencers from a range of backgrounds,
with a range of audiences, is an effective approach.

Visit Gay Britain

Visit Ga

LAY

LGBTQ travel & lifestyle news on London, England, Scotland & Wales. Come and
celebrate your love in Britain where a warm welcome awaits.

Instagram

sunandstilettos
y B3

Sustainable, global tourism

Z= | ebawit Lily Girma

Clobal tourism reporter, @skiftnews
Also seen: @forbes @bbc @cnn +
Founder @see_thecaribbean
4-lingual third culture kid
linktr.ee/sunandstilettos

w@=00

Skift Articies  SeetheCa... Conferen.. #COVIDC.. Aboutme About DR Moon Bel

K

Trampert, Arpmts

Ethiopian Airlines Debuts
First Covid-Era, Contactless
Terminal

USVI/BVI  Stvince




(. Visit Estonia @
A\ er 14 at 2:31 PA
Kihnu, the 7th largest island in Estonia, is an ancient community of seafarers and fishermen. H |gh | |ght Cu Itu ral d |ffe rences respectfu I Iy. Th's |S

The cultural heritage of Kihnu - the clothing, language music and handcrafts - are part of the

UNESCO Intangible Cultural Heritage List best done by Celebrat|ng d|fference and
Discover Kihnu with our guide!

challenging assumptions, rather than objectifying
people.

8, LAPLAND

TRAVEL GUIDE

Sami People

About the Sami people

Things

Farlier Sami history is vague; however, some believe they originated from
- Siberia, whereas others have concluded they were desc from people in
Central Europe. There are thought to be around 40,000 Sami in Norway,

20,000 in Sweden, 6,000 in Finland, and 2,000 in Russia. There are thought to

be three Sami languages which are both very different and not

interchangeable between regions, however are often considered as dialects

ham s (he original hon

shments in @ alti Triangle, no 2! ] t sampling th

ingle language.
flavours for yourself

Toprovide you with the best &



Wildlife in Sweden

Join an animal spotting trip to see moose, bears, wolves, lynx and

beaver in their natural habitat in Sweden.

SAVE 0

Wild about wild life? Then head to Sweden and join a tour to spot the Swedish

wildlife like moose, wolves, bears and lynx.

[llustrate  animal  welfare
responsibly by focusing on
wild interactions in natural
settings where people and
animals are physically
distanced.

Wild whale and dolphin
watching, bird watching and
wildlife photography are all
activities that illustrate a
responsible attitude to
animals.

Promoting contact with wild
animals (even those in
captivity) is best avoided.

Whale-watching is one of the highlights of the Azores. The blue of the Atlantic Ocean is more
magical with the majestic whales and friendly dolphins. It is a wonderful program for you and
the whole family.

Learn mol
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Try to move towards using images that illustrate Q@ visticona -
sustainable interactions with people and the natural
environment. Hiking, sailing, kayaking, walking and
swimming, rather than road trips and 4WD safaris.

Q@ i
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It is important to ensure that the foundations are in place to
genuinely move a destination towards being more sustainable
before making sustainability claims in marketing and promotion.

However it is possible to ‘start small’ by, for example,
showcasing sustainable products and experiences, avoiding or
minimising the promotion of activities with negative social or
environmental impacts and by providing responsible tourism tips
for visitors.

Destinations can also create an unchallengeable point of
differentiation by highlighting intangible cultural heritage and
‘spirit of place’.

Generally as a destination moves through the sustainability
journey and improves the environmental, social and economic
impacts of tourism in a destination it can start to weave more
and more sustainability elements into the promotional narrative.




