ECM, ETC, Modul University Vienna & UNWTO
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INTERNATIONAL SEMINAR
ON CONSUMER TRENDS AND CHANGES IN TRAVEL,
BEFORE AND AFTER THE PANDEMIC

VIENNA, September 9-10, 2021
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Dear Delegate,
It is our pleasure to welcome you to this two-day hybrid event which has been organized jointly by
European Cities Marketing (ECM), European Travel Commission (ETC), Modul University Vienna and
the UN World Tourism Organization (UNWTO). We believe that the challenging topics selected for
these events are crucial issues in the current agenda of most tourism organizations.
The evaluation and monitoring of marketing activities is a vital step in helping tourism managers
to develop marketing strategies. Nowadays technology provides valuable support to facilitate the
performance of complex analyses and TourMIS, the leading tourism marketing information system in
Europe, effectively serves this aim. By attending the workshop on the first day, led by Professor Karl
Wöber, founder of TourMIS, participants will learn how to enter tourism statistics into the system and
how to use various benchmarking tools to produce valuable market research reports.
The International Seminar on Consumer Trends and Changes in Travel, Before and After the Pandemic
on day 2 is led by ECM. The focus of this seminar lies in reviewing trends and changes in travel induced
by the disruptive power of the COVID-19 pandemic. In addition, strategies for addressing those will be
highlighted by the leading tourism industry experts.
Both days have been planned to encourage the active participation of delegates in the program. We
are looking forward to meeting you for a motivating and challenging few days in Vienna!

Petra Stušek
ECM

Eduardo Santander
ETC

Karl Wöber

Sandra Carvao

Modul University Vienna

UNWTO
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MEETING VENUE
Austria is located in the heart of Europe. The capital,
Vienna, enjoys a moderate and mild climate with
summer temperatures ranging from 20 to 30°C.
For more information, visit the website of the Vienna
Tourist Board: http://www.wien.info/en
The venue for the events is Modul University Vienna
(MU Vienna), which is located on top of Kahlenberg
offering a marvelous view over the city. The seminar
rooms at MU Vienna are equipped with IT facilities
and free wireless Internet connection.
Since 2007, MU Vienna has been offering cuttingedge education (BBA, BSc, MSc, MBA, and PhD
study programs) in the areas of international
management, new media technology, public
governance, sustainable development, and tourism
and hospitality management.
MU Vienna offers a community-oriented atmosphere.
Its student population represents over 70 countries, thus, offering a truly multicultural, international
study environment. All study programs are conducted entirely in English. Environmental and social
sustainability is a key principle of MU Vienna and is not only reflected in the university’s academic
activities but also in the daily work flow. The choice of an environmentally-friendly venue as MU
Vienna contributes to green the events.
Conference Hotel
Motel One Wien-Westbahnhof
Europaplatz 3, 1150 Vienna, Austria
Tel: +43 (0) 1 359 35-0
Email: wien-westbahnhof@motel-one.com
https://www.motel-one.com/en/hotels/vienna/
hotel-vienna-westbahnhof/

Conference Location
Modul University Vienna
Am Kahlenberg 1
1190 Vienna
Austria
Tel: +43 (0) 1 3203555 0
http://www.modul.ac.at

Conference Organization Committee
Flavie Baudot, European Cities Marketing
Daniëlla Brust, European Cities Marketing
Sandra Carvao, UNWTO
Lyublena Dimova, European Travel Commission
Pauline Froger, European Cities Marketing
Magnus Hessbo, European Cities Marketing
Jennifer Iduh, European Travel Commission
Bénédicte Lack, European Cities Marketing
Kimberley Marr, Modul University Vienna
Michael Straube, Modul University Vienna
Karl Wöber, Modul University Vienna
Bozana Zekan, Modul University Vienna

Contact
Kimberley Marr, Program Coordinator
kimberley.marr@modul.ac.at

#TourMIS2021

Michael Straube, Event & Facility Manager
michael.straube@modul.ac.at
Tel: +43 (0) 1 3203555 110

REGISTER HERE
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PROGRAMME
16th TourMIS Users’ Workshop
Thursday, September 9th, 2021

Time (CET)

Session

09:00 - 09:30 Transfer from Motel One Wien-Westbahnhof to the Workshop Venue
Modul University Vienna, Am Kahlenberg 1, 1190 Vienna
09:30 - 10:00 Conference registration / Coffee and Tea
10:00 - 11:00 Introduction to the Tourism Marketing Information System - TourMIS
By Karl Wöber
Modul University Vienna, Audi Max room
This session provides a short introduction to the objectives of TourMIS by its chief developer Prof.
Dr. Karl Wöber. At the end of this session Karl gives an overview of the new features he programmed
during the last year and introduces the outline of the workshop.
11:00 - 12:15 How to become an active contributor
to TourMIS
By Karl Wöber
Modul University Vienna, Audi Max room
This session explains the basics and is particularly
interesting for people sharing their tourism
statistics on TourMIS (data inputters). Bring your
notebook and your tourism statistics! Karl will
help you to enter your statistics into the system.

How to enter and analyze visitors
to attractions and sites
By Bozana Zekan
Modul University Vienna
The attractions and sites database is a unique tool
for monitoring and comparing the importance of
cultural and natural attractions in European tourism
destinations. Bozana will show you the power of
this tool and how to participate in this project.
The ECM shopping barometer
By Bozana Zekan
Modul University Vienna
The objective of the ECM shopping barometer
is to shed light on the costs differential existing
across cities in Europe, collecting publicly
available data for a specific set of items among
those commonly consumed by visitors. Bozana
will explain these items and show how to
become an active participant in this project.

12:15 - 13:30 LUNCH BREAK
13:30 - 14:15 Benchmarking tourism destinations - Part 1
By Karl Wöber
Modul University Vienna, Audi Max room

This session introduces participants to the basic
analysis and reporting features. Karl will explain
how to benchmark tourism demand by comparing
the number of arrivals, bednights, average length
of stay, and occupancy rate of a destination;
how to calculate market trends and market
shares, and how to retrieve graphs in TourMIS.
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Meetings industry benchmarking
on TourMIS
By Jason Stienmetz
Modul University Vienna
In this session Jason will present a very powerful
tool that allows city tourism destinations to share
and compare data on their meetings industry.

#TourMIS2021

PROGRAMME
14:15 - 14:45 Benchmarking tourism destinations - Part 2
By Karl Wöber
Modul University Vienna, Audi Max room
Karl will explain how to calculate, monitor and benchmark the intensity of seasonality by
advanced statistical methods and how to measure the risk of a skewed (unbalanced) guest mix.
14:45 - 15:15 COFFEE BREAK
15:15 - 16:00 The ECM Benchmarking Report & The ECM Meetings Statistics Report
By Bozana Zekan & Jason Stienmetz
Modul University Vienna, Audi Max room
Bozana and Jason will team up and present the latest information and updates on the two key
reports by ECM.
16:00 - 16:45 Estimating CO² emissions generated by tourism in European cities
By Karl Wöber
Modul University Vienna, Audi Max room
In this session Karl will present to you a model which allows tourism destinations to estimate and
to monitor their CO² emissions caused by tourists traveling to their destination.
16:45 - 17:30 The future development of TourMIS
By Karl Wöber
Modul University Vienna, Audi Max room
In this workshop style session participants are invited to discuss various options for the future
development of TourMIS.
17:30 - 18:00 Transfer to Motel One Wien-Westbahnhof

Photo
Igor
Pogany
Photo
byby
Igor
Pogany

19:00 - 22:30 For delegates who registered to this social event: Dinner TBD
Transfer by bus from and to Motel One Wien-Westbahnhof.

#TourMIS2021
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PROGRAMME
Please note this programme may be updated on a regular basis - check the latest version online!

International Seminar on
Consumer Trends and Changes in Travel, Before and After the Pandemic
Friday, September 10th, 2021

Time (CET)

Session

09:00 - 09:30

Transfer from Motel One Wien-Westbahnhof to the Seminar Venue
Modul University Vienna, Am Kahlenberg 1, 1190 Vienna

09:30 - 09:50

Conference registration / Coffee and Tea

09:50 - 10:00

Welcome
By Modul University Vienna & ECM

What are the latest travel trends?
10:00 - 10:20

UNWTO’s latest data and dashboards
Name TBC soon, UNWTO

10:20 - 10:45

European travel recovery and beyond
David Goodger, Managing Director, Europe & Middle East, Tourism Economics

10:45 - 11:15

COFFEE BREAK

Let’s hear it from the travellers!
11:15 - 11:50

Travel Trends in Real-Time
Jan-Hendrik Bartels, Client Relations , Appinio

11:50 - 12:30

Crunch and analyse the POWER of DATA
Menno Beker, Marketing Director, Olery & Hans Keukenschrijver, CEO, Olery

12:30 - 13:00

“Next New Normal”: myth or reality?
Olivier Henry-Biabaud, CEO, TCI Research

13:00 - 14:15

LUNCH BREAK

14:15 - 14:45

The New Reality & Trends in Vacation Rentals
Pierre Becerril, CEO, Transparent

14:45 - 15:30

The Consumer Leads The Way: Corona Accelerates Pre-Pandemic Change
Dirk Bakker, CEO, Colliers

15:30 - 15:45

COFFEE BREAK

Zooming in on the Hospitality world!

Let’s take a peek into Google marketing tools!
15:45 - 16:15
17:00

Google Trends & Tools to Help Understand the new Traveler
Iva Kutle Škrlec, Global Destination Marketing Partner, Google
Transfer to Motel One Wien-Westbahnhof

Each presentation will end with a 5-minute Q&A, moderated by the Seminar co-organisers.
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Dirk Bakker, CEO, Colliers
Colliers is a leading diversified professional services and investment management company.
With operations in 67 countries, our more than 15,000 enterprising professionals work
collaboratively to provide expert advice to real estate occupiers, owners and investors.
Dirk Bakker is Head of Hotels for Colliers EMEA region, based from Amsterdam. He is also partner
and Chief Executive Officer for Colliers in the Netherlands with 330 dedicated professionals over 4
dedicated offices. Dirk has over 30 years’ experience in hotel consulting in the global market with a focus
on transaction advisory, brokerage and innovation. Due to his focus on consumer behaviour and his early
interest in applied technology combined with his global experience in the hospitality sector, Dirk has
become an expert on branding and a thought leader in hospitality value drivers and growth models. In his
role as one of the Colliers hospitality leaders, Dirk combines his knowledge, expertise and experience with
the global capital markets and focusses on major brokerage and M&A assignments across the continents.
The Consumer Leads The Way: Corona Accelerates Pre-Pandemic Change
During his presentation, Dirk will lead you through the following points:
1 - The international travel sector: corona leads to reflection
2 - Travel has become a structural need for consumers
3 - Branding in the hotel sector: the rise of brand conglomerates
4 - Purpose-driven consumer changes the function of real estate
5 - The search for experiences: branding leads to identification
6 - From ‘city marketing’ to ‘central, regional’ master planning

Jan-Hendrik Bartels, Client Relations, Appinio
Appinio is a global market research platform that enables companies worldwide to obtain
thousands of opinions from specific target groups in just a few minutes. For the first time, anyone
can validate decisions and ideas in real time - with representative results from consumers. As
the fastest solution for market research, Appinio delivers feedback from 50+ markets. More than
400 companies from all industries use Appinio’s all-in-one survey platform to put agility and
consumer centricity into practice. Appinio has received several awards, including the Top European
Business Startup at the Pioneers Festival, the Best of Mobile and the Best of Hamburg Award.
Jan-Hendrik Bartels has been a Client Relations Manager at Appinio since October
2020. He is consulting all clients in the Travel Industry as he has always been a passionate
traveller himself and loves the exchange with clients from all different parts of the world.
Travel Trends in Real-Time
Thanks to its global opinion network, Appinio can gather the preferences of every possible
target group in real-time. Such being the case, current travel trends have been analyzed in
4 European markets and the results will be presented in a short summary. Appinio will also
show the results of a survey in Germany - that was specifically customized for this event - in
order to show how an intuitive dashboard makes meaningful insights accessible for everyone.
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Pierre Becerril, CEO, Transparent
Transparent is a data intelligence company specializing in the alternative accommodation
space. From short-term rental supply and demand to occupancy, rates, revenue
calculation, review analysis, and guest origins, our data insights allow Destinations to
understand their competitive landscape and the impact of this sector in their market.
Pierre Becerril co-founded Transparent in 2016 together with hospitality industry veterans to
empower market participants with informed decisions on pricing, investment, and strategy. Prior
to Transparent, having gained a Masters in finance, Pierre began his career at BBVA, Santander, and
Rothschild & Cie as an investment banker before co-founding Seeusoon, a travel metasearch engine.
The New Reality & Trends in Vacation Rentals
During this presentation we will analyse the vacation rental industry in Europe, providing
a general overview of the sector since 2019 and its evolution during the COVID-19 crisis.
The insights will go right down to city level across Europe and then also hone in on the summer season
to measure current recovery.

Menno Beker, Marketing Director, Olery
Hans Keukenschrijver, CEO, Olery
Olery is specialised in collecting post stay feedback (reviews) from more than 40+ relevant online
sources in Hospitality. We collect the reviews for Accommodations, Attractions, Tours, Restaurants,
Airlines, Airports and in several cases Retail across the globe. All the reviews are analyzed for its
sentiment and we identify 60 relevant topics. The sentiment analysis solutions supports more than
15 languages…and we are adding more constantly. The result is an extensive database with more
than 4 Million properties, up to 20 years of historic data, all very structured due to the sentiment
analysis. It also provides insights in the travellers (travel composition, nationalities, languages). We
have a partner first strategy, and we offer the data via API’s, dashboards, and reports to our partners.
Menno Beker has been an Entrepreneur, Board Member and Director in commercial and
operational roles in IT and Consulting for 24 years. The past 10 years he has experienced
working for several global organisation, both as Shareholder, Director and Board Member.
Setting up new international business, taking full responsibility for setting up, growing and
owning an international business or global account. He also has a strong track-record in TurnArounds projects for Banks, VC’s and steering towards a new period of stability and growth.
Hans Keukenschrijver is an experienced professional with over 20 years of experience in an
international environment, specialized in creating teams that can execute on new business. His business
development, IT and solution selling background are crucial in creating «Greenfield Propositions»
based on combining technologies or creating smart partnerships. His passion is helping companies to
build a clear sales and partnership strategy, to access Europe. He is a result driven person, but always
willing to open his network to people that reach out to him. Together with Menno, they provide
the services through KB Ventures and always work with a Network of Experts and industry partners.
Crunch and analyse the POWER of DATA
Menno and Hans will guide you through the journey of data, and why would data make a difference.
You will also hear why is reputation insights so important for DMO’s, and why they do it via partners.
#TourMIS2021
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David Goodger, Managing Director Europe & Middle East, Tourism Economics
Tourism Economics, an Oxford Economics company, focuses on the intersection of the economy
and travel sector, providing actionable insights to our clients. They provide a worldwide client
base with direct access to the most comprehensive set of historic and forecast travel data
available, and develop custom economic impact studies, policy analysis, and forecast models.
David Goodger leads Oxford Economics’ Tourism Economics division in EMEA including the production
of global forecasts for tourism activity worldwide. His team provides forecasts and alternative scenario
analysis to a wide range of destinations and the world’s largest private sector travel organisations. This
includes the global tourism database of tourism flows and spending by country; as well as the global
city travel database of 309 cities. David regularly presents the economic and tourism outlook to client
groups and conferences, including a recent focus on alternative forecasts of recovery from the coronavirus
pandemic and policy recommendations. Other recent custom analysis has focused on the importance
of online interactions to gain market share on behalf of a range of well-known on-line travel businesses.
European travel recovery and beyond
As vaccination rates continue to rise, European countries are starting to re-open for travel. Current
trends and Tourism Economics’ latest forecasts on European tourism will be shared, including
major drivers, opportunities and risks for destinations. The expected timescale for recovery for
different segment will be considered as well as any possible changes in travel trends and preferences.
Differences in performance by major source market and for destinations will be described.

Olivier Henry-Biabaud, CEO, TCI Research
TCI Research helps navigate the complex and competitive visitor economy. They measure
performance, identify travel market and consumer trends and detect opportunities for
making a brand stand out from the competition, by using standard and custom advanced
research solutions based on conventional surveys and controlled Big Data integration.
Olivier Henry-Biabaud founded TCI Research in 2010 after 20+ years of experience in
consumer data analysis in global research companies. He was awarded by UNWTO in 2011
for its TRAVELSAT Research Solution and has worked for 100+ destinations and travel brands
worldwide. His company TCI Research is a leading Travel BI Agency setting global standards
for measuring competitiveness of destinations with a focus on visitor satisfaction, resident
sentiment and destination brand reputation. Olivier is a regular speakers on international travel
forums and Board member of the Travel and Tourism Research Association (Europe Chapter).
The « Next New Normal »: myth or reality ?
Measuring consumer “new normality” while market conditions are still abnormal is
challenging if not a risky bet. Though millions of Travelsat data points captured since
the Covid crisis started, TCI Research will share an overview of what has changed (or
not) in relation to the destination reputation, visitor experience and resident sentiment.
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Iva Kutle Skrle, Global Destination Marketing Partner, Google
Iva Kutle Skrle is a senior travel and tourism marketing professional who has been with Google for 6
years and she supports DMOs and the tourism sector by leading Google’s Global Tourism Acceleration Center. Prior to that she had managed Google’s relationship with some of the biggest travel and
tourism companies including Emirates Airline, Dubai Tourism Board, Abu Dhabi Tourism Board. Before
joining Google, Iva was a Marketing and E-Commerce Director at Croatia’s leading hospitality company,
Valamar Hotels & Resorts and a contributor to the Croatian National Tourism Strategy. She also spent
seven years with a leading marketing agency in Croatia, as a Chief Strategist and Managing Director
and she served as the National Coordinator for the Blue Flag and other sustainable tourism projects in
Croatia.
Google Trends & Tools to Help Understand the new Traveler
More details soon

Dr. Jason L. Stienmetz, Ph.D, Assistant Professor in Tourism Information
Technology and Digitalization, Modul University Vienna
Treasurer
International Federation of IT and Travel & Tourism
Dr. Jason L. Stienmetz is an Assistant Professor of Tourism Information Technology and Digitalization
for the Department of Tourism and Service Management, Modul University Vienna. His research interests
include measuring, modeling, and managing tourism destination systems; marketing evaluation; visitor
experience and value creation; “smarter” tourism management; and big data. Prior to joining academia,
Dr. Stienmetz worked for the U.S. Travel Association, and he is proud to have served as a Peace Corps
volunteer in Costa Rica, where he was involved in a number of community-based projects related to ecotourism, technology education, and micro-finance. Dr. Stienmetz is the Treasurer for the International
Federation of IT and Travel & Tourism and serves on the editorial board of the Journal of Travel Research,
Annals of Tourism Research Empirical Insights, and the Journal of Information Technology and Tourism.

#TourMIS2021
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Univ.-Prof. Dr. Karl Wöber, President – Rektor, Modul University Vienna
Vorsitzender der Österreichischen Privatuniversitäten Konferenz (ÖPUK)
Chair of the Austria Private University Conference
Member of the Board of the European Union of Private Higher Education (EUPHE)
President of the International Academy for the Study of Tourism (The Academy)
Karl Wöber is Full Professor and Founding President of Modul University Vienna (www.modul.
ac.at). He is also the chairman of the Austrian Private University Conference since 2012. Currently,
he is also the elected President of the International Academy for the study of Tourism, the
worldwide leading network of Tourism Professors and chairman of the Expert committee of the
World Tourism Cities Federation. For more than 20 years he is a Technical Advisor of European Cities
Marketing and the European Travel Commission, the two leading professional tourism networks in
Europe. Since 2017 he also serves on the Strategy Advisory Board of the Vienna Tourism Board.

Dr. Bozana Zekan, Assistant Professor, Department of Tourism and Service
Management, Modul University Vienna
Dr. Bozana Zekan is an Assistant Professor at the Department of Tourism and Service Management,
Modul University Vienna. Before joining the team at Modul in 2008, she gathered various tourism industry
experiences while working in Croatia, the USA, and Ireland. Her research interests are mainly within the field
of destination management (e.g., key performance indicators, competitiveness, benchmarking, efficiency
studies with the application of data envelopment analysis (DEA), etc.). Her research has been published in
leading international scholarly journals and has received external funding from various bodies. Bozana is a
member of the International Association for Tourism Economics (IATE) and the European Cities Marketing
(ECM) Knowledge Group Research & Insights. She also serves on the editorial board of Tourism Economics.
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MBA Program
in English
Maximize your chances and
specialize in these areas
Digital Marketing
Entrepreneurship, Innovation & Leadership
Innovation & Experience Design for Tourism
Real Estate Management
Sustainable Management & Policy

Apply now online!

Am Kahlenberg 1, 1190 Vienna
For more information contact:
recruitment@modul.ac.at

#TourMIS2021
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