STRONG APPETITE FOR TRAVEL IN EUROPE AS
OVER 3 IN 4 EUROPEANS PLAN TO TRAVEL THIS SPRING AND SUMMER
•
•
•

Despite the pandemic and the conflict in Ukraine, European travel sentiment reaches a peak - 77% have
travel plans between April and September 2022
Over half (56%) of Europeans planning a trip intend to visit another European country
38% of travel-ready Europeans plan to take an overnight trip between June-July, and another 32% are
targeting the August-September period

Brussels, 12 April 2022: Despite the uncertainty caused by the Russian invasion of Ukraine, and the ongoing threat of COVID19, the desire across Europe for intra-European travel is undoubtedly strong. Three in four Europeans intend to take a trip in
the next six months, with Mediterranean destinations having the highest appeal. This is according to the latest research on
"Monitoring Sentiment for Domestic and Intra-European Travel – Wave 11" by the European Travel Commission (ETC), which
provides insights on Europeans' short-term travel intentions and preferences during the COVID-19 pandemic 1.

Summer 2022 promises strong intra-European travel
With summer approaching, an increasing share of Europeans (77%) are eager to travel between April and September 2022.
Over half (56%) of them plan to visit another European country, while 31% choose domestic travel. Across all analysed
markets, respondents from Italy, Spain, Poland, the UK, and Germany demonstrate the strongest optimism about taking a
trip (>80%). Travel intentions increase with age, rising from 69% among Gen Z (18-24 years old) to 83% among baby boomers
(over 54 years old).
The survey results confirm that Europeans' travel plans follow a seasonal pattern with sun and beach holidays (22%) being
the preferred option for the coming months. The interest in city breaks (15%) and vacations by the water or coast (15%) also
remains steady. In line with these holiday preferences, the popularity of Mediterranean destinations grows: Spain is the most
favoured destination among Europeans travelling abroad between April-September 2022, followed by Italy, France, Greece
and Portugal.
As summer approaches, most Europeans with travel plans 2 intend to take a 4-6-night (33%) or 7-9-night (27%) vacation. Only
25% will opt for trips of 10 nights or longer, mostly family travellers. On the other hand, couples strongly prefer micro-trips
(up to 3 nights). No matter the length of the trip, one in two travellers will take a flight to reach their next destination.

Travel sentiment resilient despite ongoing Russia-Ukraine conflict and rising cost of living
Although the survey was conducted during the first weeks of the Russian invasion of Ukraine, Europeans' travel sentiment
and behaviour have not yet been affected by the conflict. Notably, the Polish, who neighbour Ukraine, maintain a stable,
above-European-average travel sentiment; their planned length of stay and budgets remains consistent with data collected
at the same time last year. Furthermore, interest in Eastern European destinations is unaltered, reflecting the limited impact
of the ongoing conflict on intra-European travel to date.
A rising share of European travellers are planning to spend €500-€1,500 (now 51%, +8% compared to the previous survey)
with a respective drop in higher budgets (-8% for more than €2,000), potentially due to the growing concerns over inflation.
At the same time, even though there is more certainty as to when and where the next trip will be, only 25% of travel-ready
Europeans have fully booked, indicating a limited level of financial commitment. The European travel sector must ensure it
is targeting last-minute holidaymakers this summer.

Wave 11 features data collected in March 2022. The survey is conducted in: Germany, United Kingdom, France,
Netherlands, Italy, Belgium, Switzerland, Spain, Poland, and Austria
2 Early-bird’ travellers and travel-ready Europeans refer to survey respondents who are planning to travel in the
next 6 months
1

COVID-19 concerns diminish, yet consistent health precautions for travel remain essential
As COVID-19 travel restrictions are eased and Europeans learn how to live amidst the pandemic, the share of those realising
their original travel plans continues to increase steadily (now 27%, compared to 16% in December 2021). Flexibility in
cancellation policies (14%) and freedom from restrictions (13%) are now the top factors boosting respondents' confidence in
planning their next trip within Europe. Getting vaccinated for COVID-19 falls to third place since most Europeans have already
taken this precaution.
Nonetheless, respondents acknowledge that COVID-19 remains a source of concern when travelling; 17% of travel-ready
Europeans are worried about quarantine measures and another 15% about possible changes in travel restrictions. At the
same time, Europeans with short-term travel plans acknowledge the importance of strict health protocols, which provide a
sense of safety to 37% of them, and peace of mind to relax and enjoy their trip to another 30%.
Commenting following the publication of the report, Luís Araújo, ETC's President, said: "Our report demonstrates that
European confidence in travelling is growing now that COVID-19 has largely become a fact of life. New uncertainties on the
horizon, namely the ongoing conflict in Ukraine and the rising cost of living, are presenting challenges for the travel sector.
However, ETC is pleased to see that in spite of these uncertainties, appetite for travel is still on the rise and the European
tourism sector remains resilient."
The full summary report can be downloaded from: https://etc-corporate.org/reports/monitoring-sentiment-for-domestic-and-intraeuropean-travel-wave-11/

ENDS
Note to editors
The European Travel Commission (ETC) represents the national tourism organisations of Europe. Established in 1948, ETC's mission is to
strengthen the sustainable development of Europe as a tourist destination and to promote Europe in third markets. Its 34-member tourism
boards work together to build the value of tourism for all the diverse European destinations through cooperation in sharing best practice,
market intelligence and promotion. For more information, visit www.etc-corporate.org and follow @ETC_Corporate.
MINDHAUS is a tourism marketing agency and part of a leading and independent communication agency in the EMEA region, the V+O
Group. MINDHAUS is dedicated to developing, managing and marketing destinations, supporting & strengthening organisations, businesses
and brands and successfully connecting them to the Visitor Economy. For more information, please visit www.vando.gr and
www.mindhaus.gr.
This project is co-funded by the European Union.
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