EUROPEAN

EUROPEAN TRAVEL COMMISSION

TRAVE I_ Rue du Marché aux Herbes 61

1000 Brussels — Belgium

COMM|SS|ON Tel +32 2 548 90 00 — Fax +32 2 514 18 43
www.etc-corporate.org

LONG-HAUL TRAVELLERS TO EUROPE BECOME MORE COST-
CONSCIOUS

e Europe maintains its appeal, with about half of respondents intending to visit the region this
summer being repeat visitors.

e Chinese and Brazilian travellers show the strongest enthusiasm for visiting Europe between May
and August this year.

e |n addition to the cost of travel products and services, weather conditions are pivotal for
selecting a destination.

Brussels, 01 June 2023: As the summer season approaches, over 50% of respondents in China, Brazil, Australia, Canada, and
the US expressed optimism about travelling overseas. Among them, Europe remains a top choice for long-haul trips in May-
August 2023. Nearly half of those planning to visit the region are repeat visitors, indicating Europe’s ability to cultivate a
positive reputation, satisfy travellers, and entice them to return.

However, affordability has become a key consideration for travellers, with 32% of respondents saying that they will choose
their next European holiday spot based on the cost of experiences offered at the destination.

This is according to the latest Long-Haul Travel Barometer (LHTB) 2/2023 published today by the European Travel Commission
(ETC) and Eurail BV. The LHTB measures intention in large overseas markets (Australia, Canada, Brazil, China, Japan, and the
US) to travel long-haul and specifically to Europe. The latest issue covers the period May-August 2023. The results are based
on a robust sample size of 1000 respondents per market, which is representative of the travel population in the country.

Commenting following the publication of the LHTB 2/2023, Miguel Sanz, ETC’s President, said: “It is encouraging to see long-
haul markets slowly but surely recovering, with China finally open to the world. However, Europe must be wary of other
challenges we face as an industry, namely inflation and the cost of living. As we can see from this research, affordability has
become a key issue for travellers planning to visit Europe. At the same time, we should not forgo commitments to
sustainability. Informing travellers of more responsible travel choices in Europe should be a top priority for European
destinations and businesses.”

Chinese and Brazilian travellers most eager for a European holiday this summer

China and Brazil are the two markets with the highest intent to travel to Europe in the short term. In China, 73% of
respondents hope to visit the region over the summer — this level of assurance harks back to the early months of 2020 before
the Covid-19 crisis. Of these travellers, about 52% demonstrated a strong certainty in realising their plans. In Brazil, 52% of
respondents said they intend to visit Europe in the coming months, of which 32% expressed a strong likelihood.

In Australia, Canada and the United States, travel sentiment is relatively similar, with 38%, 37% and 36% of respondents,
respectively, intending to visit Europe between May-August 2023. The positive sentiment is primarily driven by people below
the age of 50.

Japan shows the weakest travel intent, with only 26% of surveyed respondents planning to travel outside of East Asia, and
only 15% of them intending to travel to Europe.

Finding cheaper options jumps in importance to travellers

Value for money has solidified as a key criterion for travellers as they weigh destination options in Europe. Notably, the cost
of local tourism products and services has seen a 10% increase in importance compared to the summers of 2021 and 2022.
The top three criteria for destination selection are now perceived safety (39%), tourism facilities (35%) and affordability of
travel services (32%).

Reducing shopping expenses (37%) is the top budgeting strategy for overseas travellers. Holiday goers are also cutting back
on prices by booking all-inclusive packages (30%), using loyalty programmes and booking cheaper accommodation (both



30%), as well as eating at less expensive restaurants or opting for self-catering options (26%).
Weather conditions gain prominence in destination selection

The presence of internationally renowned landmarks (29%) continues to hold significant weight for long-haul visitors when
selecting a travel destination. However, its importance is now on par with favourable weather conditions at the destination
(30%). This suggests an increasing awareness among travellers of the constraints imposed by extreme weather conditions.

With a growing focus on sustainability, the survey also unveiled that 21% of respondents prioritise destinations that safeguard
their natural and cultural heritage. However, only 15% deem visiting less crowded destinations as important, illustrating a
somewhat contentious viewpoint.

The summary report can be downloaded from ETC's corporate website under the following link: https.//etc-
corporate.org/reports/long-haul-travel-barometer-2-2023/

ENDS

Note to editors

The European Travel Commission (ETC) represents the national tourism organisations of Europe. Established in 1948, ETC's
mission is to strengthen the sustainable development of Europe as a tourist destination and to promote Europe in third
markets. Its 35-member tourism boards work together to build the value of tourism for all the diverse European destinations
through cooperation in sharing best practice, market intelligence and promotion. For more information, visit www.etc-
corporate.org and follow @ETC Corporate.

Eurail B.V. gives travelers from all over the world the opportunity to experience flexible, borderless train travel across Europe.
With a Eurail or Interrail Pass (for non-European and European citizens, respectively), travelers of all ages can use an
expansive network of train and ferry connections to travel in and between up to 33 countries. Eurail and Interrail Passes are
available via the Eurail.com and Interrail.eu web shops, as well as via an extensive network of trusted distribution partners
worldwide. Eurail B.V. is owned by over 35 railway and ferry companies in Europe. For more information, For more
information, visit www.eurail.com or www.interrail.eu.
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