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EUROPEAN TOURISM ON A FIRM FOOTING TOWARDS THE PEAK TRAVEL SEASON 

Latest data confirm solid growth of the European tourism sector in 2015 driven by continued demand 

from both intra-regional and long-haul markets.  

As competition heats up for the peak travel season, European destinations are called to foster the 

development and promotion of the distinctive tourism products in order to consolidate the region’s 

positioning in a challenging and uncertain socio-economic environment.      

Brussels, 13
th

 July 2015. European tourism maintains a firm footing this year according to the 

European Travel Commission’s latest report “European Tourism 2015 – Trends & Prospects”. A 

significant majority of European destinations registered positive growth in the pre-summer months 

proving the resilience of the sector and underlining its significance as a contributor to the region’s on-

going-economic recovery. Best performers are Iceland (+30%), Montenegro (+19%) and Romania 

(+16%) experiencing a substantial growth in the number of international tourist arrivals. Following are 

Ireland (+14%), Croatia (+14%), Slovenia (+10%) Serbia and Cyprus (both +10%) also reporting 

double-digit increases. Among Europe’s most popular destinations, Germany (+5%), Spain (+4%), 

Italy (+4%) and the UK (+3%) saw healthy growth with optimism set towards the peak travel season.  

Demand from largest source markets grows at a healthy pace while the numbers from Russia 

shrink 

Travel-hungry citizens keep boosting travel flows in the pre-summer months, especially those from 

Germany, the Netherlands, France and Italy. Meanwhile, travel from the UK is spurred by favourable 

exchange rates increasing the attractiveness of Europe as a travel destination.  

Long-haul markets perform better and remain an important source of international tourist arrivals, 

particularly from North American and Asian markets. Macro-economic indicators in the US point to a 

solid recovery with GDP growth expected to reach +3% in 2015 according to the World Economic 

Outlook report in addition to favourable financial conditions, an increase in power spending and 

business and consumer confidence beside low oil prices. A weaker Euro keeps supporting an upturn 

in demand for European destinations pointing at solid growth over the summer months.  

On the downside, the Russian economy continues to face difficulties to level off and it is still expected 

to see a deep backdrop in 2015. A decrease in oil prices and the consequent plunge in the Rubble 

against the Euro are expected to hit European tourism destinations in 2015 while international sections 

have already affected on the tourist industry. Foreign travel has become costly for Russian tourists 

with traditional hot-spot destinations being the most affected. Besides, the influx of tourists across 

borders declines so is the spending among those that actually travel as their expenditure continues to 

plummet in 2014.  
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Fostering the region at a pan-European level to strengthen competitiveness 

International tourism worldwide is experiencing growth primarily driven by the performance of 

advanced economies and long-haul markets. The travel and tourism sector still remains Europe’s main 

driver of growth under the cloud of socio-economic disruptions. However, to ensure Europe’s leading 

position as the #1 tourist destination worldwide amid a challenging and uncertain socio-economic 

environment, European tourism organisations are called to foster sustainable product development 

and promotion encouraging the diversity of products and experiences offered by the destination at a 

pan-European level.  

“In order to remain the world’s first tourist destination, Europe must respond to these shifting patterns 

in global tourism capitalizing on the potential of tomorrow’s outbound travel markets whose expanding 

middle classes are a growing market for European destinations”, said Eduardo Santander, Executive 

Director European Travel Commission. 

The full report can be downloaded from ETC’s corporate website under the following link: www.etc-

corporate.org under the category “Trends Watch” in Research.   

 

Note to editors: 
The European Travel Commission is an association of National Tourism Organisations (NTOs). It was created in 
1948 to promote Europe as a tourism destination to the long-haul markets outside Europe, originally in the USA 
and later in Canada, Latin America and Asia. It currently has 33 member NTOs, including 8 from outside the 
European Union.  
 
Europe is the world's No. 1 tourist destination with 584 million international arrivals in 2014 and more than 50% of 
the market share of worldwide tourism. 
 
Contact: ETC Executive Unit - Rue du Marché aux Herbes 61 - 1000 Brussels - BELGIUM.    
T: + 32 2 548 9000   F: + 32 2 514 1843   e-mail: press@visiteurope.com  
 
For further information:  the ETC’s corporate website www.etc-corporate.org is aimed at industry, government 
and educational personnel interested in tourism to Europe.   
Tourists seeking travel-specific information and ideas are directed to the ETC’s consumer portal 
www.visiteurope.com. 
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