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EUROPEAN TOURISM IN 2011 - TRENDS & PROSPECTS (Q2/2011) 
 
Brussels, 20 July 2011.  The European Travel Commission (ETC) has just published its second 
quarterly report on European Tourism in 2011 - Trends & Prospects. 
 
The following gives a brief overview of the report for the second quarter of 2011. 
 
The full report can be downloaded from ETC’s corporate website under the link below. 
 

• Travel to Europe continued to exhibit strong growth through May as indicated by industry and 
arrivals data. Nearly all destinations report growth in arrivals for the first three to five months 
of the year.  

• However, the heady growth numbers are due in part to a rebound effect resulting from 
comparison to data during the air space closures in April 2010. This effect will become less 
pronounced as the year carries forward. 

• The most recent lodging and arrivals data are showing signs of moderating growth while data 
for European airlines shows a modest expansion in recent weeks. Available (and continually 
added) capacity should allow for competitive fares which could provide some added support 
to travel demand over the near term.  

• Hotel occupancy slowed in Southern and Eastern Europe in May while the rest of Europe 
held relatively steady. Average Daily Rates continue to push up across Europe in response to 
demand and have displaced demand as the primary driver of hotel revenue growth.  

• We expect the overall growth trend to slow in the remainder of 2011 as comparisons are 
made to stronger performance in 2010 and fight against the headwinds of an anaemic global 
economy.  

• However, the softening of growth in Q2 likely reflected a number of temporary factors that are 
already fading. The recovery in the developed nations has now reached a stage where it is 
selfsustaining, particularly when set in the context of continued rapid growth in the Emerging 
Markets. Fears of a ‘lost decade’ resembling Japan in the 1990s are thus overplayed.  

 
NOTE: Special Report: Are the advanced economies facing a lost decade ? 
This edition of Trends & Prospects' includes a special Oxford Economics analysis of the possibility of 
a 'lost decade' for the world's developed economies, similar to what Japan experienced in the 1990s. 
The analysis concludes that the recovery in the developed nations has now reached a stage where it 
is self-sustaining, particular when set in the context of continued rapid growth in the Emerging 
Markets. 

Ends. 
 

 



The full report can be downloaded from ETC’s corporate website under the following link:  
http://www.etc-corporate.org/market-intelligence/reports-and-studies.html 

 

Note to editors: 

The European Travel Commission is an association of National Tourism Organisations (NTOs).  It 
was created in 1948 to promote Europe as a tourism destination to the long-haul markets outside 
Europe, originally in the USA and later in Canada, Latin America and Asia.  It currently has 35 
member NTOs, including 9 from outside the European Union.  ETC is an independent body which 
is financed entirely by annual membership contributions and partnership funding.  

 

Contact:  ETC Executive Unit - 19A Avenue Marnix (PO Box 25) 1000 Brussels - BELGIUM.    
T: + 32 2 - 548 9000   F: + 32 2 - 514 1843   e-mail: press@visiteurope.com  
 
Press Releases:  http://www.etc-corporate.org/press/current-press-releases.html 
 
For further information:  ETC’s corporate website www.etc-corporate.org is aimed at industry, 
government and educational personnel interested in tourism to Europe.  
 

Tourists seeking travel-specific information and ideas are directed to ETC’s consumer portal 
www.visiteurope.com 

 


