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In Russia, the sentiment index continues to improve 
and reaches its highest peak since 2016. As the 
economy stabilises from the 2015–16 recession, 
citizens become more positive about international 
travel. Survey results indicate that 1 in 3 (33%) 
respondents are likely to take a trip outside the 
Russian Commonwealth by the end of 2018 with 
the majority having a European destination in mind. 
The main risks to the outlook relate to geopolitical 
tensions with the US and the shifting global trade.

Although Americans’ intentions to travel overseas 
between Sep-Dec 2018 have steadily improved 
in the last 12 months, the sentiment index for 
travelling to Europe was unbale to sustain the 
increase showed earlier in 2018. The strengthening 
of European currencies (i.e. Euro and GBP) against 
the US dollar and the fact that the autumn-winter 
months are peak seasons for the US outbound 
travel to Asia, Oceania and the Middle East 
could partially explain this downward trend.

The Chinese sentiment index declines in the last 
four months of 2018 and returns to similar levels 
reported in Sep-Dec 2017. The depreciation of 
the Chinese Yuan against the Euro in the recent 
months and the shortage of remaining holidays 
may explain, to some extent, the frail travel 
intentions among Chinese respondents.  

The majority of Brazilians who intend to visit Europe 
between Sep-Dec 2018, plan to travel for 1-2 weeks 
(55%) in the region and visit multiple countries. An 
interesting observation is that across all analysed 
markets, respondents from Brazil show the highest 
enthusiasm for European trips longer than 2 weeks 
and this trend continues to improve.

In Japan, the long-haul travel sentiment index 
improves but merely 1 in 5 (23%) respondents 
intend to travel overseas by the end of 2018. 
Results, once again, negate positive expectations 
on the Japanese outbound travel in the near 
future and although Japan’s economy is on a 
growth path, wages and incomes have yet to rise 
adequately to facilitate citizens’ travel wishes. 
Similar is the situation in Brazil, where pressures 
on disposable incomes and unfavourable 
exchange rates in European destinations make 
travel overseas less affordable for a big part of 
the Brazilian population.

DESTINATION
EUROPE
Long-Haul Travel Barometer

The Long-Haul Travel Barometer monitors travel sentiment in the 
most relevant outbound travel markets for Europe: Brazil, China, 
Japan, Russia and the United States of America (US). The tool 
jointly launched by the European Travel Commission, the 
European Tourism Association and Eurail Group supplements 
existing tourism statistics with information that looks ahead into 
the future and helps destinations and industry stakeholders to 
better understand the development of the travel demand from 
these markets.

This issue of the Barometer reveals that the sentiment to 
travel to Europe in Japan, Russia, China and the US improves 
in September-December 2018 compared to the same period 
last year. The strongest boost is seen in Russia, where 1 in 3 
(33%) respondents are likely to take a trip outside the Russian 
Commonwealth before the end of 2018, reflecting the ongoing 
economic recovery and improving consumer confidence. Index 
values in Brazil remain positive but slightly lower than reported 
in September-December 2017.

MIXED SIGNALS FOR EUROPEAN TOURISM FROM MAJOR 
LONG-HAUL MARKETS TOWARDS THE END OF 2018 

MULTI-DESTINATION HOLIDAYS ARE THE MOST PREFERRED 
FORM OF TRAVEL TO EUROPE 

TRENDS IN SEPTEMBER-DECEMBER 2018 

Brazil China Japan Russia U.S.A

Evolution of long-haul travel sentiment. Index base= 100 (>100=expansion, <100=decline) *
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To other long-haul destinationsTo Europe

22%

55%

21%

6%

33%

8%

53%

19%

71%

1%

9%

Length of stay 
in Europe 

< 7 nights

7 to 14 nights

15 to 21 nights

> 21 nights

Number of countries 
to visit in Europe

1 country

More than 1 country

I don't know

BRAZIL

48%

46%

4%

2%

32%

14%

55%

Length of stay 
in Europe 

< 7 nights

7 to 14 nights

15 to 21 nights

> 21 nights

Number of countries 
to visit in Europe

1 country

More than 1 country

I don't know

JAPAN

The vast majority of Chinese respondents having a positive 
intention to travel to Europe between Sep-Dec 2018, are likely 
to spend between 1-2 weeks (71%) in the region and combine 
several countries (77%) to make the most out of their trip.

Length of stay 
in Europe 

< 7 nights

7 to 14 nights

15 to 21 nights

> 21 nights

Number of countries 
to visit in Europe

1 country

More than 1 country

I don't know

CHINA

19%

77%
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22%

67%
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7%

Length of stay 
in Europe 

< 7 nights

7 to 14 nights

15 to 21 nights

> 21 nights

Number of countries 
to visit in Europe

1 country

More than 1 country

I don't know

RUSSIA

60%
32%

8%

16%

70%

10%

4%

36%

4%

59%

Length of stay 
in Europe 

< 7 nights

7 to 14 nights

15 to 21 nights

> 21 nights

Number of countries 
to visit in Europe

1 country

More than 1 country

I don't know

USA

A trend seen already in previous waves is that the majority 
of Russian respondents (60%) who intend to travel to Europe 
are likely to visit only 1 country in the region. This could be 
attributed to the geographical proximity of Russia to European 
destinations, which provides more flexibility to Russians to 
visit the region more often than other overseas travellers. 
The average length of trips to Europe this autumn is expected 
to be between 1-2 weeks.

Potential travellers from the US continue to be interested in 
multi-destination travel in Europe. This autumn, 3 in 5 (60%) 
respondents are eager to visit several European countries whereas 
36% would go for a single-destination journey. Following similar 
preferences reported earlier in 2018, the majority of US respondents 
(70%) plan to spend between 1-2 weeks in Europe.

Sample sizes: Brazil=339; China=537; Japan=185; Russia=295; US=291 

Survey results indicate that respondents from Brazil, China and US show a significantly higher interest in trying certain activities between 
September-December 2018 than a year ago. These activities are explained in the following boxes.
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This autumn Chinese respondents 
express a significantly higher interest in 
tasting different gastronomic products 

and learning more about the richness of 
European cuisine than a year ago. 

Simultaneously, eagerness to spend time 
in nature and enjoy Europe’s natural 

wonders decreases. 

No particular changes are observed in 
the preferred activities of Brazilian 

respondents this autumn when compared 
to the same period last year. However, 

potential travellers from this market show
 a significantly higher interest in visiting 
two European destinations – Greece 

and Estonia.

American respondents are generally 
interested in spending time enjoying 
European natural landscapes. This 

interest, however, seems to weaken in 
the last four months of 2018. On another 

note, US respondents express some 
notably stronger preferences to travel to 
Austria, Hungary and Poland than at the 

same time last year. 

Among the few Japanese respondents who plan to 
visit Europe by the end of 2018, 55% are likely to visit 
multiple destinations and 32% intend to explore a 
single country. Compared to the other analysed 
markets, the intended length of stay among Japanese 
is particularly low – a maximum of 2 weeks. This could 
possibly be due to some uncertainties about personal 
finances or the fact that many Japanese will be repeat 
visitors and do not need long time to explore the region.
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